
Title: Digital Engagement Executive

Hours: 35 Per Week

Location: London N3

Accountable to: Fundraising Manager

Salary: £30,000 - £33,000

Functional Links with: All MDA UK staff; volunteers; staff from the voluntary and private sector; individual 

donors; members of the public and MDA Israel

Main Duties and responsibilities:

Digital Marketing Strategy

To analyse the effectiveness and impact of MDA UK’s digital activities.

To plan on an annual and quarterly basis feeding into and complementing the MDA UK operations plan.

To bring together all our digital engagement channels to ensure our brand and message is portrayed as per 

MDA’s vision, mission and objectives.

To keep up to date with the latest trends in digital strategy and advising on how to incorporate them.

Email

To coordinate mass mailing send outs with our designers, taking ownership for mailing lists and loading them 

into the mail software (currently MailChimp).

To review and report email open-rate analytics in order to give guidance on how to better engage, including 

targeted emails to different data segments.

Social Media

To increase our engagement on all social media platforms with relevant stakeholders (donors, supporters, 

partners etc) through developing strategic plans.

To manage the relationship with the social media agency.

To lead on paid social media campaigns, with a moderate understanding of how these function and the relevant 

targeted groups for the organisation.

Data Segmentation

To look at trends and preferences amongst our support base, ensuring donors and supporters receive the most 

relevant information for them.

To assist the CRM Lead in developing data lists for campaigns, appeals and events



Website

To manage the website and ensure it is kept up to date.

To develop and manage the online giving platform, whilst constantly measuring its effectiveness, user journey 

and whether it is fit-for-purpose.

To improve the website’s search engine optimisation and suggest updates for a better user experience.

To manage the direct relationship with the contracted web developers.

Internal systems and communication

To work alongside the IT contractors in maintaining systems and onboarding new starters.

To own the internal calendar and other systems such as Sharepoint infrastructure.

To plan and project manage a range of digital projects across the organisation.

Knowledge in practice:

To have demonstrable experience in improving digital engagement across a range of platforms

To have knowledge and experience in digital systems such as Wordpress, Mailchimp, Google Advertising, Social 

Media Platforms

To attend all staff Team meetings and training sessions unless given prior exemption by your line manager

To ensure all activity is complainant with relevant legislation and conforms to relevant professional bodies and 

external regulators

To keep up to date with the Data Protection Act, and ensure adherence at all times

To comply with the charity's policies

To carry out other duties as required in line with your skills and experience

Person Specification

Excellent interpersonal and relationship building skills

Demonstrative high level of computer and database management skills 

Excellent verbal and written communication skills
Excellent numerical skills

To apply for this role, please send your CV to joshuadiamond@mdauk.org by Friday 25th November, although 

interviews will be arranged as and when applications are received.


